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Ontario Trails Council at a glance

The Ontario Trails Council (OTC) isOntario’'s
authoritative voice for tral enthusasts, trall
organizations and the trail economy. I[tsweb-
Steisthe definitive trail resource in Ontario.

The OTC:

Connects over 1,500 trall organizations
Represents approximately 2,300 trails

Attracts 30,000 — 50,000 unique visitors
to its Site every month

Represents all popular activity sectors
Including hiking, cycling, equestrian,
canoeing and kayaking, skiing,
snowmobiling and ATVing

|s active on Facebook and Twitter and

has a well-read monthly newd etter that
reaches over 1,900 subscribers.
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Trailhead Ontario Conference - Ontario’s
only trail conference

April 18-21, 2010 < CrownePlaza Fallsview Hotel  NiagaraFalls

The first only conference dedicated to

tralls, trail building and the lucrative Ontario
active outdoor economy. Trailhead Ontario
partnership and sponsorship opportunities

are available through a full range of OTC
sponsorship packages.

2 days of Conference Presentations and Exhibits
2 days of Trailbuilding and Education

Conference Goal s

Promote four-seasons active lifestyles
on trails

Promote trail tourism and eco-friendly,
budget-friendly vacations

Explore and promote Ontario’s unique
eco-system to local, national and
international audiences

Participatein an exchange of ideaswith
trail visionaries, trail planners and

manager s of various sectors of municipal,

provincial and federal governments
Explore opportunitiesfor job growth via
trail development, trail infrastructure
improvement and trail creation

WhoisAttending the Conference?

Trail organizations

Sports clubs and associations

using trails

Government — Municipal, Provincial,
Federal departments and ministries

representing Parks and Recreation, Health,

Economic Development, Tourism,
Transportation and Infrastructure
Manufacturers— outdoor and sporting
equipment, clothing, automotive, financial
institutions, food and beverage
Educational institutions - school s,
universities, and colleges

Thought leaders

Trail building and rel ated service providers

Trail enthusiasts
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Top Reasons to become an
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Ontario Trails Council Sponsor

1. Primeexposure on Ontario’'sleading trails website— 30,000 — 50,000 unique visitors per
month interested in four-seasons sportsand outdoor activity. The siteincludes feature
pages for approximately 2,000 Ontario trails. See www.ontariotrails.on.ca

2. Ability to target your message to any of 16 outdoor activities or 9 Ontario regions

3. Get sponsor recognition and showcase your products and servicesat OTC's Trailhead
Ontario conference and other OTC events

4. Meet and network with leadersin trail development, trail advocacy, health promotion and
environmental conservation

5. Opportunity to be profiled in OTC's monthly Trail Wise e-newsletter, sent to over 1,500
enthusiasts, and our active presence on Facebook and Twitter

6. Direct line of communicationsto trail organizations, managers and volunteers

7. Brand affiliation with a high profile outdoor living organization

TRAIL
WisE =

If life is a journey,
we have your trail

Matbonad Tralls Crallisn Updats » Twest Tost Ty
Wihs Tvaa « e

§  National Trails Coalition Update

L The 470 Nty Trady Capitan precly are = he Foee
Wowt o comgietes The March 116t Seadine fee 8l tre
N W ENas mort™s puay There sre mary prejects oe
wach of the Uwee sy (ATY -Orf Snommome s heon
T Mok el 1Nl Parw b (aipleled 00 Nave sreedy
B b el

8 H The NTC progrmer “aa partreeed witt wrvers Sfferece el
SGIALITONE o vy PATeRe B LTILEY 1D S,

y P aeel (Paiape e ks 0 s Catdda WL
1hem irong pertreIign 8o leaderati, resderts of
Carada "Cm *den biimta 10 Twuascol of LieTwlies of fem
Trahs, Selges SeTen GRE Tapong SRR e wies
e e

The NTC has sarsed tralemaly (0 ansurs thet ol Caradians
Pt BCINE 14 DB N BN CAMPLETed 80E Miee Soa.nd
T 1P Tl o Caaie bw AR TRt e asletts ]
| tornts e ereusd e pote = aet 1o vl

Timls & vial bras o avery communty Thay brvg
VagiPes 3 Bewrss e ¥ advdoan ahd M e e
G pppeR e of Aature Bed SeEtRy Iy

¥ Thers & s8 mach work 19 be done on e o9 e e
At p TRaCE 8 88 Mary (Heien el fee bear

ﬂ wlapped ood @1 pust wedrog fer aliens e el

e I R T

www.ontariotrails.on.ca Monthly Trail Wise

The Ontario Trails Council 2010 Sponsorship Package


www.ontariotrails.on.ca
www.ontariotrails.on.ca

Website Visitor Statistics

57% male, 43% female

30% are betweenthe ages of 18 - 35

22% are betweenthe ages of 35 - 45

30% are betweenthe ages of 45 - 65

44% use atrail in Ontario at least once a month
83% areinterested in hiking and walking

96% residein the province of Ontario

Most popular summer activity by sitetraffic — cycling

2011 Programming

Asa sponsor, you will benefit from representation within our exhibit at these showsand events:

International Motorcycle Show
Toronto Boat Show

Green Living Show

Cycling Tourism Forum
Atikokan Trail Opening
Ontario Tourism Trade show
Outdoor Adventure Show
Sportsmen’s show

Toronto Trail Fest

Annua Trailhead Ontario Conference
Ontario Tourism Summit

Toronto Power Sports Show
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Ontario Trails Council — Overview

The Ontario Trails Council was established in 1988 as a coalition of
trall user groupssuch as hikers, cyclists, snowmobilers and
equestrians who shared an interest in trailsand in the conservation
of abandoned rail lines for use as trail s.

Member ship also includesother organizationswith compatibleinterests and values.

Member-supported, not-for-profit, non-government organization (NGO)
Stable funding from the Ministry of Health Promotion, Ministry of Natural Resources, the
Trillium Foundation and OTC members.

New partnership with Ontario Tourism for marketing support began in 2009.
Partnership with Ontario’s 36 conservation and park authorities.
The organization continues to grow, adding more trail s throughout the province

The OTC provides government and other public bodies with an informed, credible voice in
support of trail users and interest groups

We promote the safe and responsible use of trails

Professional Member Demographics

21%

NGOsRelated to Trails
and Trail Councils

5%

Activity Associations

6%
Organizations

26%
Individuals

8%
Biospheres and
Conservation Authorities

1% Educational I nstitutions

33%
Government Orgs
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Sponsor ship Opportunities

Partner Status Benefits
$15,000 Cash / $30,000 in-kind per year

Website, Email and Social MediaMar keting/Promotion

Representation on OTC home page for 1 year

Badge on 10 activity or region pages of your choice for 1 year’

Text advertorial with image on activity page of your choice for 1 year’
Text advertorial with image on trail smart page for 1year’

Badge on trail smart page for 1 year’

Text advertorialson 20 trails from your region for 1 year”

Adsindl Trall Wise newsletters

Opportunity to have OTC send up to 4 customized, exclusive promotional emailsto members
who have opted in to receive these.

Promotion viasocia media including Twitter and Facebook

Brand Recognition

Officia recognition as OTC's partner on the OTC partner page on the web siteand all other
promotional material sent out by OTC

Logo on every page on the siterecognizing you as a partner

Recognition on OTC marketing including website, newsletters, conference, social media and
other promotional material

Opportunity to include marketing material in OTC’'s new member package

M ar ket Resear ch

Opportunity to have Ontario Trails Council organize a special focus group of professional s (or
other target groups such as Trail Builders, students, instructorsfrom Colleges,

trail enthusiasts)

Opportunity to have Ontario Trails Council assist in the development and administration of an
online market research survey

Representation at the Trail Head Ontario Conference
e Space for 110’ X 10’ booth at the conference

« Recognition as a partner on al conference promotional material and website

* Free attendance for up to 10 staff and clients



Sponsor ship Opportunities (Continued)

Relationship Marketing
= Exhibitor participation at Ontario Trails Council events, where available

* Free attendance at OTC eventsfor staff and VIP clients

Public Relations
= Opportunity to post announcements, special events, special offersas industry newsitems on
the OTC websiteand on the newsletter.

« Opportunity to include OTC Partner logo on your website
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Gold Sponsor
$7,500 Cash / $15,000 in-kind per year

Gold Sponsor Benefits.

Website, Email and Social M ediaMar keting/Promotion
« Representation on OTC home page for 6 months

= Badge on 5 activity or region pages of your choice for 6 months’

= Text advertorial with image on activity page of your choice for 6 months’

= Text advertorial with image on trail smart page for 6 months’

= Badge on trail smart page for 6 months’

« Text advertorialson 20 trails from your region for 6 months’

e Ads in 6 Trall Wise newsletters

« Opportunity to have OTC send up to 2 customized, exclusive promotional emailsto members
who have opted to receive these.

* Promotion viasocial media including Twitter and Facebook

Brand Recognition
« Officia recognition as OTC's Gold Sponsor on the OTC sponsor page on the web siteand all
other promotional material sent out by OTC

= Logo on the Trail Wise newsletter recognizing you as a Gold sponsor

» Recognition on OTC marketing including website, newsletters, conference, social media and
other promotional material

= Opportunity to include marketing material in OTC’'s new member package

Representation at the Trailhead Ontario Conference
e Space for 110’ X 10’ booth at the conference

« Recognition as a Gold sponsor on all conference promotional material and website

« Free attendance for up to 5 staff and clients

Relationship Marketing
= Exhibitor participation at OTC events, where available

* Free attendance at OTC eventsfor staff and VIP clients

Public Relations
« Opportunity to post announcements, special events, special offersas Industry newsitems
on the OTC websiteand on the newsletter.

e Opportunity to include OTC “gold sponsor” logo on your own website



Silver Sponsor
$3,750 Cash / $7,500 in-kind per year

Silver Sponsor Benefits:

Website, Email and Social M ediaMar keting/Promotion

Representation on OTC homepage for 3 months

Badge on 3 activity or region pages of your choice for 3 months’

Text advertorial with image on activity page of your choice for 3 months’

Text advertorial with image on trail smart page for 3 months’

Ads in 3 Trail Wise newsletters

Badge on trail smart page for 3 months’

Text advertorialson 20 trails from your region for 3 months’

Opportunity to have OTC send up to 1 customized, exclusive promotional emailsto members
who have opted in to receive these

Promotion via social including Twitter and Facebook

Brand Recognition

Official recognition as OTC’s Silver Sponsor on the OTC sponsor page on the web siteand all
other promotional material sent out by OTC

Logo on the Trail Wise newsletter recognizing you as a Silver sponsor

Recognition on OTC marketing including website, newsletters, conference, social media and
other promotional material

Opportunity to include marketing material in OTC’'s new member package

Representation at the Trailhead Ontario Conference
e Space for 110’ X 10’ booth at the conference

« Recognition as a Silver sponsor on al conference promotional material and website

Relationship Marketing
* Free attendance at OTC’'s eventsfor staff and VIP clients

Public Relations
e Opportunity to post announcements, special events, special offersas industry newsitems on

the OTC websiteand on the newsletter

e Opportunity to include a special OTC “Silver sponsor” logo on your own website
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Question and inquiriesabout sponsor ship should be directed to: L'ONTARIO

Stephanie Kwok
Tel: 416 972 1439
Email: skwok@contextcreative.com
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